
1. YOUR COMPANY DE

Company name _______

___________________

UK address __________

___________________

___________________

___________________

Postcode ____________

Website _____________

Legal status of company 

plc  

private limited compa

partnership

sole trader

Company registration nu

___________________

Year established ______

Number of persons emplo

Annual turnover ______
(approximate to last 

Business activities 
(please list all the 

the company, includin

travel agency busines

_________________________

_________________________

_________________________

_________________________

                                  
please tick box to confirm

of your brochure 

A

CONFIDENTIAL

AUTHORISED SIGNATURE

POSITION ___________

Please return your com
68-71 Newman Street, 

On approval of this appli
BTA TRAVEL INDUSTRY PARTNER
APPLICATION FORM
TAILS

______________________

______________________

______________________

______________________

______________________

______________________

______________________

______________________

(please tick)

ny 

mber (if applicable)

______________________

______________________

yed __________________

______________________
year end)

% of total turnover
business activities of

g any tour operation or

s) 

_____________   ____________

_____________   ____________

_____________   ____________

_____________   ____________

                    Total:  100%
 you have enclosed a copy

2. YOUR COMPANY AND ABTA

Percentage of turnover relating to travel product sales:

sales to other principals or businesses  __________

sales to consumers, via travel agents    __________

sales to consumers, direct                   __________

Total:  100%

Percentage of turnover through ABTA Members: _____

Do you expect any of the above percentages 
to change in the next year?       Yes  No 

If yes, please supply further details

__________________________________________

__________________________________________

__________________________________________

3. CONTACT DETAILS

Contact name ______________________________

Position __________________________________

Telephone no ______________________________

Address ___________________________________
(if different from above)

__________________________________________

__________________________________________

Facsimile no _______________________________

Email _____________________________________

4. DECLARATION

__________________________________________
Company name

agrees to abide by the Rules for the ABTA Travel
Industry Partner scheme.

 _____________________________________________________________________

_______________________________________________  DATE _________________

pleted form to: Victoria Poland, Travel Industry Partner Scheme, ABTA Ltd,
London W1T 3AH

cation, the applicant will be sent an invoice for the annual subscription of £1100 + VAT.



CRITERIA

A Travel Industry Partner
within the United Kingdo
Northern Ireland, the Ch
of Man or the Republic o
as its primary business th
services or information 
operators and/or travel a
Partner shall not be an in
association of businesses
or substantially engaged
operator or travel agent 
seek Membership of AB

A Travel Industry Partner
which, in the opinion of 
of Directors, operates its
which shows professiona
benefits the Membership
A company wishing to ap
Industry Partner must ha
a minimum of one year b
can be considered.

CONDUCT

Travel Industry Partners 
relations with Members o
increase the perception a
of the travel industry as 

Travel Industry Partners 
Association into disreput
would denigrate Member
Travel Industry Partners 
their affiliation with the
use of any Association lo
other than the Travel Ind
The Travel Industry Partn
be used on any publicati
that includes reference 
operation or retail travel
could satisfy normal ABT
All use of the Travel Indu
be approved by the Asso

A
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 shall carry on business
m of Great Britain and

annel Islands, the Isle
f Ireland and shall have
e provision of products,

sold or used by tour
gents. A Travel Industry
dividual person nor an
 nor shall it be primarily
 in the business of a tour
in which case it should
TA.

 shall be a business
the Association’s Board
 business to a standard
lism and quality that
 of the Association.
ply to become a Travel
ve been trading for
efore its application

are expected to enhance
f the Association and
nd professionalism
a whole.

must not bring the
e or take action that
s of the Association.
must not misrepresent
 Association nor make
go, or the initials ABTA,
ustry Partner logo.
er logo itself may not
on or publicity material
to any package tour
 agency operation which
A Membership criteria.
stry Partner logo must

ciation before publication.

APPLICATION PROCESSING

The Association’s Board of Directors will have sole
discretion in deciding to accept a business as a
Travel Industry Partner. The decision of the Board
of Directors is final, and no further correspondence
will be entered into.

TERMINATION

The Association’s Board of Directors will have
sole discretion in deciding to terminate the
participation of any company in the scheme.
The decision of the Board of Directors is final,
and no further correspondence will be entered
into. On the termination of participation in the
scheme for any reason whatsoever, the former
Travel Industry Partner shall not be entitled
to recover any part of the subscription paid for
the current year. The former Travel Industry
Partner shall immediately cease to display
the logo in any form whatsoever and shall not
make any further reference to the Association.

SUBSCRIPTION

An annual subscription will be payable as
determined from time to time by the Board
of Directors. Travel Industry Partner status
will cease if the subscription is not paid
by the due date.

CHANGES

Any change to these Rules shall be at the
discretion of the Board of Directors, and shall
be advised to Travel Industry Partners from
time to time.

STATUS

Appointment as a Travel Industry Partner does not
create any form of legal relationship between the
Association and the Travel Industry Partner other
than the rights and obligations set out above.

l 2000. This version replaces all previous versions


